[image: image1.png]


ST PAUL’S COLLEGIATE SCHOOL

[image: image2.jpg]



[image: image3.png]



[image: image4.jpg]N
The CENTRE o EXCELLENCE"

FORAGRICULTURAL SCIENCE
AND BUSINESS





Contents

2Course Information


2Introduction


2Aims of the course:


4Assessment


4Formative assessments


4Textbooks


4Stationery


5Internal Assessment


5Assessment Policy


5Deadlines


5Extensions


5Appeals


5Further Assessment Opportunity Policy


5Authenticity of Student Work


5Declaration of Authenticity


6Achievement Standards


6Achievement Standard 91865 version 1


7Achievement Standard 91866 version 1


9Achievement Standard 91868 version 1


10Achievement Standard 90844 version 3


12Achievement Standard 90846 version 2


14Achievement Standard 90847 version 2


16Achievement Standard 91295 version 2




Course Information

Introduction

The Year 12 Agribusiness / Business Studies Course is designed to provide students with broad Agribusiness and Business Studies experience.  
The subject of Business Studies is about how individuals and groups of people organise, plan, and act to create and develop goods and services to satisfy customers.  Business is influenced by and impacts on the cultural, ethical, environmental, political, and economic conditions of the day. Issues such as sustainability, citizenship, enterprise, and globalisation are central to both business and the study of business.

The subject of Agribusiness integrates primary industries and business beyond the farm gate, encompassed by a group of sectors (agriculture, aquaculture, dairy manufacturing, equine, forestry, horticulture, seafood and sports turf) that form the basis of modern food production
Course material is based around both the Agribusiness and Business Studies achievement standards.  The Agribusiness content will be under four strands, Science and Technology, Innovation, Management and Finance and Marketing.  The Business Studies content will have a central theme of enterprise, along with three broad concepts of globalization, citizenship, and sustainability.  Through this integrated approach, the sector will be brought to the students through a variety of online links to farms, key industry businesses, speakers from across the sectors and tertiary institutions.
Because of the broad range of topics covered, it is essential that students ‘keep up to date’ with lesson work, catch up on missed work and complete homework tasks.  Students who work consistently throughout the year will gain success in this course. 

The Year 12 Agribusiness / Business Studies course covers Level 7 of the National Curriculum and prepares students for NCEA Level 2 assessments.

Aims of the course:      

· To prepare students for career pathways and opportunities within the Agribusiness sector.

· To develop a knowledge of basic facts, principles and theories in Agribusiness.

· To help students improve their knowledge and understanding of Agribusiness concepts.

· To provide students with opportunities to develop scientific skills and attitudes.

· To develop an appreciation of the impact science and technology has on our everyday lives.

· To develop a continuing interest in Agribusiness.

· To develop students reading, numeracy and comprehension skills.

Timeline
	
	Term One
	
	
	
	
	
	
	
	
	
	

	Week
	Wk 1
	Wk 2
	Wk 3
	Wk 4
	Wk 5
	Wk 6
	Wk 7
	Wk 8
	Wk 9
	Wk 10
	Wk 11
	Wk 12

	Dates
	25-29 Jan
	1-5 Feb
	8-12 Feb
	15-19 Feb
	24-26 Feb
	1-5 Mar
	8-12 Mar
	15-19 Mar
	24-26 Mar
	29-1 Apr
	6-9 Apr
	12-16 Apr

	L2
	Intro 
	Future Proofing BS2.7
	Cashflow Forecasting BS2.10

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Term Two
	
	
	
	
	
	
	
	
	
	

	Week
	Wk 1
	Wk 2
	Wk 3
	Wk 4
	Wk 5
	Wk 6
	Wk 7
	Wk 8
	Wk 9
	Wk 10
	
	

	Dates
	3-7 May
	10-14 May
	17-21 May
	24-28 May
	31–3 Jun
	8-11 Jun
	14-17 Jun
	22-25 Jun
	28-2 Jul
	5 -9 Jul
	
	

	L2 A
	Organisms BS2.8
	External Factors BS2.2
	
	

	L2 B
	Motivational Theory BS2.5
	External Factors BS2.2
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Term Three
	
	
	
	
	
	
	
	
	
	

	Week
	Wk 1
	Wk 2
	Wk 3
	Wk 4
	Wk 5
	Wk 6
	Wk 7
	Wk 8
	Wk 9
	
	
	

	Dates
	27-30 Jul
	2- 6 Aug
	9-13 Aug
	16-20 Aug
	23-26 Aug
	1-3 Sep
	6-10 Sep
	13-17 Sep
	20-24 Sep
	
	
	

	L2A
	External Factors BS2.2
	Exams
	Animal Behaviour AHS2.7
	
	
	

	L2B
	External Factors BS2.2
	Exams
	Market Research BS2.4
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Term Four
	
	
	
	
	
	
	
	
	
	

	Week
	Wk 1
	Wk 2
	Wk 3
	Wk 4
	Wk 5
	Wk 6
	Wk 7
	
	
	
	
	

	Dates
	14-22 Oct
	26-29 Oct
	1-5 Nov
	9-12 Nov
	15-19 Nov
	22-26 Nov
	29-3 Dec
	
	
	
	
	

	L2A
	Animal Behaviour AHS2.7
	Revision
	 
	
	
	
	
	

	L2B
	Market Research BS2.4
	Revision
	
	
	
	
	
	


Assessment 

· The Assessment Plan in this booklet sets out the timing and types of assessment tasks.

· Completion of ‘prep’ to the required standard is an obligatory course requirement.
· Total = up to 22 credits.
	No.
	I/E
	Level
	Credits
	Title

	91865 
	I
	2
	4
	Demonstrate understanding of future proofing influences that affect business viability.

	91866
	I
	2
	4
	Conduct an inquiry into the use of organisms to meet future needs.

	91295
	I
	2
	4
	Demonstrate understanding of interactions between livestock behaviour and NZ commercial management practices.

	91868
	I
	2
	4
	Demonstrate understanding of cash flow forecasting for a business.

	90846
	I
	2
	3
	Conduct market research for a new or existing product.

	90847
	I
	2
	3
	Investigate the application of motivation theory in a business.

	90844
	E
	2
	4
	Demonstrate understanding of how a large business responds to external factors.


Formative assessments

· The External Achievement Standards will be assessed formatively by a practice exam.

· 
Completion of ‘prep’ to the required standard is an obligatory course completion requirement.
Textbooks

Textbooks will be issued where appropriate throughout the year.  Students must record the number of their textbook and ensure they bring it to class when required.

Stationery

Students are required to purchase a Level 2 Agribusiness workbook, A4 ring binder and refill or a hard-covered book.

Internal Assessment

Assessment Policy

The School Assessment Policy as laid down in the school’s Quality Management Systems document is the policy on assessment for the Science Department.

Deadlines

· Assessment tasks must be handed to the teacher by 8:30am on the due date.

· A student must arrange for another person to hand in an assessment on or before the due date if they are unable to do so themself, due to illness, family emergency or field trip.

· Late submission without a legitimate reason will receive no credits.

· Students must complete all course work.

Extensions

· Extensions will only be granted for serious illness, family emergency or bereavement.

· Students must provide a medical certificate or appropriate letter signed by a parent.

· No extensions will be granted for being absent on the day the assessment task was issued.

Appeals

· Students have the right to appeal internal assessment grades.

· Appeals must be submitted to the HOD or Assistant Headmaster, Senior School.

· Appeals must be lodged within 2 school days of the initial grading of material.

· Assessment tasks will be re-marked by a different teacher. The HOD or another teacher.

Further Assessment Opportunity Policy

If a student is absent the day of the ‘further assessment opportunity’ there will be no further assessment opportunity.

Authenticity of Student Work

For Internal Assessment tasks that are completed outside the classroom, students must attach and sign a ‘Declaration of Authenticity’ statement.

If staff find evidence of copying, or that the work is not original work by that student, they are to report it to the Assistant Headmaster.

Declaration of Authenticity

I, ..............................................., declare that the material submitted for the internal assessment of Achievement standard number ...................................................... is my own original work.

I accept that, if it is proved otherwise, I will forfeit any grade awarded and receive no credits.

Signed: __________________________________

Date: __________________

Achievement Standards
Achievement Standard 91865 version 1 
	Subject Reference
	Agribusiness 2.7

	Title
	Demonstrate understanding of future proofing influences that affect business viability

	Level
	2
	Credits
	4
	Assessment
	Internal

	Subfield
	Business Operations and Development

	Domain
	Business Studies

	Status
	Registered
	Status date
	23 November 2017

	Planned review date
	31 December 2019
	Date version published
	23 November 2017


This achievement standard involves demonstrating understanding of future proofing influences that affect business viability.

Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Demonstrate understanding of future proofing influences that affect business viability.


	· Demonstrate, in-depth, understanding of future proofing influences that affect business viability.
	· Demonstrate comprehensive understanding of future proofing influences that affect business viability.


Explanatory Notes

1 This achievement standard is related to The New Zealand Curriculum, Learning Media, Ministry of Education, 2007, and to the material in the Teaching and Learning Guides, Ministry of Education, 2016 at http://seniorsecondary.tki.org.nz
2 Demonstrate understanding involves explaining future proofing influences and how these influences could affect the viability of an identified business.
Demonstrate, in-depth, understanding involves giving a thorough explanation of the short and long term impact of future proofing influences that could affect the viability of an identified business.
Demonstrate comprehensive understanding involves evaluating the short and long term impact of future proofing influences, predicting impacts both within and beyond the identified business and the consequences of these impacts.

3 Future proofing refers to understanding the influences on a business that could affect viability. Examples of influences include:

· economic

· environmental

· political

· cultural

· social

· ethical

· technological

· biological

· scientific

· legal

4 Viability refers to ensuring the continuity of a business to meet current and future needs.
5 Conditions of Assessment related to this achievement standard can be found at http://ncea.tki.org.nz/Resources-for-Internally-Assessed-Achievement-Standards.
Achievement Standard 91866 version 1 

	Subject Reference
	Agribusiness 2.8

	Title
	Conduct an inquiry into the use of organisms to meet future needs

	Level
	2
	Credits
	4
	Assessment
	Internal

	Subfield
	Business Operations and Development

	Domain
	Business Studies

	Status
	Registered
	Status date
	23 November 2017

	Planned review date
	31 December 2019
	Date version published
	23 November 2017


This achievement standard involves conducting an inquiry into the use of organisms to meet future needs.

Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Conduct an inquiry into the use of organisms to meet future needs.
	· Conduct an in-depth inquiry into the use of organisms to meet future needs.
	· Conduct a comprehensive inquiry into the use of organisms to meet future needs.


Explanatory Notes

1 This achievement standard is related to The New Zealand Curriculum, Learning Media, Ministry of Education, 2007, and to the material in the Teaching and Learning Guides, Ministry of Education, 2016 at http://seniorsecondary.tki.org.nz.

2 Conduct an inquiry involves:
· deciding on a specific inquiry focus and developing inquiry questions

· gathering and reviewing information and background ideas

· identifying external influences that could have an impact on future needs

· presenting the findings that are relevant to the inquiry focus.


Conduct an in-depth inquiry involves:
· comparing points of view, values and perspectives that relate to the inquiry focus

· evaluating the findings and how the external influences could have an impact on future needs

· concluding as to whether the use of the organism might meet future needs.


Conduct a comprehensive inquiry involves:
· evaluating the findings and considering the implications of the findings using the external influences
· prioritising, with reasons, the findings in relation to the external influences
· predicting what the short term and long term impacts might be 
· concluding and justifying whether the use of the organism might meet future needs.

3 Organisms are all living things. Examples include:

· microorganisms (bacteria, fungi, viruses)

· marine organisms

· insects

4
Use refers to an adaption, modification or manipulation of organisms to meet future needs.
5
External influences have an impact on the decision making process. Examples include:

· ethical

· economic

· political 

· cultural

· social

· environmental

· technological

· legal

· scientific

· biological.

6
Conditions of Assessment related to this achievement standard can be found at http://ncea.tki.org.nz/Resources-for-Internally-Assessed-Achievement-Standards.
Achievement Standard 91868 version 1 

	Subject Reference
	Agribusiness 2.10

	Title
	Demonstrate understanding of cash flow forecasting for a business

	Level
	2
	Credits
	4
	Assessment
	Internal

	Subfield
	Business Operations and Development

	Domain
	Business Studies

	Status
	Registered
	Status date
	23 November 2017

	Planned review date
	31 December 2019
	Date version published
	23 November 2017


This achievement standard involves demonstrating understanding of cash flow forecasting for a business.

Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Demonstrate understanding of cash flow forecasting for a business.
	· Demonstrate, in-depth, understanding of cash flow forecasting for a business.
	· Demonstrate comprehensive understanding of cash flow forecasting for a business.


Explanatory Notes

1 This achievement standard is related to The New Zealand Curriculum, Learning Media, Ministry of Education, 2007, and to the material in the Teaching and Learning Guides, Ministry of Education, 2016 at http://seniorsecondary.tki.org.nz
2 Demonstrate understanding involves:
· using software to show receipts and payments in a cash flow forecast

· showing the effect of variation of an external factor on the cash flow forecast

· explaining the effect of variation of an external factor on the business

Demonstrate, in-depth, understanding involves:

· showing the response(s) of the business to the external factor on the cash flow forecast

· explaining the possible response(s) of the business to the variation in the external factor 

Demonstrate comprehensive understanding involves justifying the response(s) of the business to the variation in the external factor 

3 Cash flow forecasting refers to predicting future cash flow (receipts and payments).

4 Variation refers to changes in income and/or expenses over a period of time as a result of an external factor influence.

5 External factors refer to outside influences that can impact on a business. Examples include:

· price

· exchange rate

· costs

· financing

· environmental conditions.
6 Conditions of Assessment related to this achievement standard can be found at http://ncea.tki.org.nz/Resources-for-Internally-Assessed-Achievement-Standards.
Achievement Standard 90844 version 3
	Subject Reference
	Business Studies 2.2

	Title
	Demonstrate understanding of how a large business responds to external factors

	Level
	2
	Credits
	4
	Assessment
	External

	Subfield
	Business Operations and Development

	Domain
	Business Studies

	Status
	Registered
	Status date
	30 November 2010

	Planned review date
	31 December 2018
	Date version published
	17 November 2016


This achievement standard involves demonstrating understanding of how a large business responds to external factors.
Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Demonstrate understanding of how a large business responds to external factors.
	· Demonstrate in-depth understanding of how a large business responds to external factors.
	· Demonstrate comprehensive understanding of how a large business responds to external factors.


Explanatory Notes

1 This achievement standard is related to the Teaching and Learning Guide for Business Studies, Ministry of Education, at http://seniorsecondary.tki.org.nz/; The New Zealand Curriculum, Learning Media, Ministry of Education, 2007; and Te Marautanga o Aotearoa, Ministry of Education, 2008.

This standard is also derived from Te Marautanga o Aotearoa.  For details of Te Marautanga o Aotearoa achievement objectives to which this standard relates, see the Papa Whakaako for the relevant learning area.

2 Assessment will involve a selection from the business content and concepts related to Business Studies Level 7 Learning Objective One in the Teaching and Learning Guide for Business Studies.

3 Demonstrate understanding typically involves:

· explaining the nature and effects of external factors

· explaining how the business responds to those effects

· stating examples

· stating business knowledge relevant to business response

· stating a Māori business concept(s) where relevant to business response.

4 Demonstrate in-depth understanding typically involves:

· fully explaining the nature and effects of external factors

· fully explaining how the business responds to those effects

· including examples to support explanations

· including business knowledge relevant to business response to support explanations

· including a Māori business concept(s) where relevant to business response to support explanations.

5 Demonstrate comprehensive understanding typically involves:

· fully explaining and justifying how the business responds to the effects of external factors

· integrating examples to fully support explanations

· integrating business knowledge relevant to business response to fully support explanations

· integrating a Māori business concept(s) where relevant to business response to fully support explanations.

6 Explanation of terms:

· External factors refer to those outside of the business’s control that can affect its formation, functions, people, management and environment.

· A large business refers to any business operating in New Zealand with more than twenty employees or with a regional or national significance.

· Examples refer to providing relevant information from at least one large business studied in depth.

· Business response refers to decisions taken by the business in response to external factors.

7 Assessment Specifications for this achievement standard can be accessed through the Business Studies Resources page found at www.nzqa.govt.nz/ncea/resources.

Replacement Information

This achievement standard replaced unit standard 22853.

Quality Assurance

1 Providers and Industry Training Organisations must have been granted consent to assess by NZQA before they can register credits from assessment against achievement standards.

2 Organisations with consent to assess and Industry Training Organisations assessing against achievement standards must engage with the moderation system that applies to those achievement standards.

	Consent and Moderation Requirements (CMR) reference
	0233


Achievement Standard 90846 version 2

	Subject Reference
	Business Studies 2.4

	Title
	Conduct market research for a new or existing product

	Level
	2
	Credits
	3
	Assessment
	Internal

	Subfield
	Business Operations and Development

	Domain
	Business Studies

	Status
	Registered
	Status date
	30 November 2010

	Planned review date
	31 December 2020
	Date version published
	20 November 2014


This achievement standard involves conducting market research for a new or existing product.
Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Conduct market research for a new or existing product.
	· Conduct in-depth market research for a new or existing product.
	· Conduct comprehensive market research for a new or existing product.


Explanatory Notes

1 This achievement standard is related to the Teaching and Learning Guides for Business Studies, Ministry of Education, at http://seniorsecondary.tki.org.nz/; The New Zealand Curriculum, Learning Media, Ministry of Education, 2007; and Te Marautanga o Aotearoa, Ministry of Education, 2008.

2 Assessment will involve a selection from the business content and concepts related to Business Studies Level 7 Learning Objective One and/or Learning Objective Two in the Teaching and Learning Guides for Business Studies.

3 To conduct market research would typically involve:

· identifying the aim of the research

· planning and designing the research

· collecting and recording sufficient primary data relevant to the aim of the research

· presenting the data using a range of appropriate methods

· drawing a conclusion from the research

· stating business knowledge relevant to the conclusion

· stating a Māori business concept(s) where relevant to the conclusion

· stating the strengths and/or weaknesses of the research.

4 To conduct in-depth market research would typically involve:

· Including business knowledge relevant to the research to support the conclusion

· including a Māori business concept(s) where relevant to support the conclusion

· providing reasoned explanations of the strengths and/or weaknesses of the research and how this impacts on the validity of the findings/conclusions.

5 To conduct comprehensive market research would typically involve:

· integrating business knowledge relevant to the research to support the conclusion

· integrating a Māori business concept(s) where relevant to support the conclusion

· discussing ways to improve the market research process.

6 Explanation of terms:

· Market research means collecting information such as consumer’s past actions, current needs and wants and future intentions with regard to a good or service.

· New product means a good or service that has been conceptualised by the candidate.

· Existing product means a good or service already on the market.

· Planning the research means each candidate will collect some secondary data to help plan their primary data collection.

· Sufficient primary data must be collected from the field and be of adequate quantity and quality to ensure the validity of the research.  It may be collected individually or by a group.

· Appropriate methods for presenting the data means graphs, tables or reports relevant to the research.

7 Conditions of Assessment related to this achievement standard can be found at http://ncea.tki.org.nz/Resources-for-Internally-Assessed-Achievement-Standards.
Replacement Information

This achievement standard replaced unit standard 22850.

Quality Assurance

3 Providers and Industry Training Organisations must have been granted consent to assess by NZQA before they can register credits from assessment against achievement standards.

4 Organisations with consent to assess and Industry Training Organisations assessing against achievement standards must engage with the moderation system that applies to those achievement standards.

	Consent and Moderation Requirements (CMR) reference
	0233


Achievement Standard 90847 version 2

	Subject Reference
	Business Studies 2.5

	Title
	Investigate the application of motivation theory in a business

	Level
	2
	Credits
	3
	Assessment
	Internal

	Subfield
	Business Operations and Development

	Domain
	Business Studies

	Status
	Registered
	Status date
	30 November 2010

	Planned review date
	31 December 2020
	Date version published
	17 November 2016


This achievement standard involves investigating the application of motivation theory in a business.
Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Investigate the application of motivation theory in a business.
	· Investigate in-depth the application of motivation theory in a business.
	· Comprehensively investigate the application of motivation theory in a business.


Explanatory Notes

1 This achievement standard is related to the Teaching and Learning Guide for Business Studies, Ministry of Education, at http://seniorsecondary.tki.org.nz/; The New Zealand Curriculum, Learning Media, Ministry of Education, 2007; and Te Marautanga o Aotearoa, Ministry of Education, 2008.

2 Assessment will involve a selection from the business content and concepts related to Business Studies Level 7 Learning Objective One in the Teaching and Learning Guide for Business Studies.

3 Investigate typically involves:

· collecting evidence relevant to the motivation practice(s) in a business

· stating results of the investigation supported by relevant examples explaining the relationship between the motivation practice and motivation theory

· stating a Māori business concept(s) where relevant to the motivation theory.

4 Investigate in depth typically involves:

· collecting in-depth evidence about the motivation practice(s) in a business

· explaining results of the investigation supported by relevant examples

· fully explaining the relationship between the motivation practice and motivation theory

· including a Māori business concept(s) where relevant to the motivation theory to support explanations.

5 Comprehensively investigate typically involves:

· collecting in-depth evidence about the motivation practice(s) in a business from a range of sources

· fully explaining the results of the investigation supported by relevant examples

· justifying the link between the motivation theory and the motivation practice

· integrating a Māori business concept(s) where relevant to the motivation theory to fully support explanations

6 Explanation of terms:

· Motivation theory refers to those theories defined under the content and concepts in the Teaching and Learning Guide for Business Studies.

· Motivation practice refers to the business practice(s) used to motivate staff.
· Application of motivation theory refers to candidate analysis of the relationship between the motivation practice(s) and theory.
7 Conditions of Assessment related to this achievement standard can be found at www.tki.org.nz/e/community/ncea/conditions-assessment.php.
Quality Assurance

5 Providers and Industry Training Organisations must be accredited by NZQA before they can register credits from assessment against achievement standards.

6 Accredited providers and Industry Training Organisations assessing against achievement standards must engage with the moderation system that applies to those achievement standards.

	Accreditation and Moderation Action Plan (AMAP) reference
	0233


Achievement Standard 91295 version 2

	Subject Reference
	Agricultural and Horticultural Science 2.7

	Title
	Demonstrate understanding of interactions between livestock behaviour and NZ commercial management practices

	Level
	2
	Credits
	4
	Assessment
	Internal

	Subfield
	Science

	Domain
	Agricultural and Horticultural Science

	Status
	Registered
	Status date
	17 November 2011

	Planned review date
	31 December 2019
	Date version published
	20 November 2014


This achievement standard involves demonstrating an understanding of interactions between livestock behaviour and management practices in commercial production in New Zealand.
Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Demonstrate understanding of interactions between livestock behaviour and management practices in commercial production in New Zealand.
	· Demonstrate in-depth understanding of interactions between livestock behaviour and management practices in commercial production in New Zealand.
	· Demonstrate comprehensive understanding of interactions between livestock behaviour and management practices in commercial production in New Zealand.


Explanatory Notes

1 This achievement standard is derived from The New Zealand Curriculum, Learning Media, Ministry of Education, 2007, and is related to the material in the Teaching and Learning Guide for Agricultural and Horticultural Science, Ministry of Education, 2011 at http://seniorsecondary.tki.org.nz.
2 Demonstrate understanding involves describing the interactions between livestock behaviour and management practices in commercial production in New Zealand.  This involves descriptions of how management practices take account of livestock behaviours and how livestock respond to different management practices.
Demonstrate in-depth understanding involves explaining the interactions between livestock behaviour and management practices in commercial production in New Zealand.  This involves explanations of how management practices take account of livestock behaviours and how livestock respond to different management practices.
Demonstrate comprehensive understanding involves evaluating the interactions between livestock behaviour and management practices in commercial production in New Zealand.  This involves comparing and contrasting or justifying the use of these management practices in response to livestock behaviours.

3 Commercial production includes aspects such as:
· efficiency of farm operations

· livestock growth rate

· death rate

· quality and quantity of product

· farmer safety

· animal welfare

· market access.

4 Management practices refers to actions taken that impact on the quantity, quality, genetic potential, timing, and the economics of production.

5 Conditions of Assessment related to this achievement standard can be found at http://ncea.tki.org.nz/Resources-for-Internally-Assessed-Achievement-Standards.
Replacement Information

This achievement standard replaced AS90455 and unit standard 7085.

Quality Assurance
7 Providers and Industry Training Organisations must have been granted consent to assess by NZQA before they can register credits from assessment against achievement standards.
8 Organisations with consent to assess and Industry Training Organisations assessing against achievement standards must engage with the moderation system that applies to those achievement standards.

	Consent and Moderation Requirements (CMR) reference
	0233
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