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Internal assessment resource Business Studies 2.4 for AS90846

Agribusiness Internal Assessment Resource

Achievement Standard Business Studies 90846: Conduct market research for a new or existing product 

Resource reference: Business Studies 2.4
Resource title: Market Research into a Technological Agri-innovation
Credits: 3
	Achievement
	Achievement with Merit
	Achievement with Excellence

	Conduct market research for a new or existing product. 
	Conduct in-depth market research for a new or existing product.
	Conduct comprehensive market research for a new or existing product.


Student instructions 
Introduction 

This assessment activity requires you to design, conduct, and present the findings of market research for a new or existing technological agri-innovation product. 
To do this you will: 

· select a technological agri-innovation product and determine an appropriate research aim

· plan and design market research based on your secondary research findings to achieve this aim

· collect and record sufficient primary data relevant to your aim 

· present this data using a range of appropriate methods 
· evaluate and draw conclusions from the research incorporating business knowledge.

You may plan and conduct market research as a group (or individually), but you will evaluate and draw conclusions from the research individually and present your findings individually.

At the conclusion of this activity, you will submit the primary data you collected.
You will be assessed on:

· your use of secondary data to plan and design research that meets your research aim

· the quality, relevance, and quantity of primary data you collect

· your use of a range of appropriate methods to present your data

· the depth and comprehensiveness of the discussion in your individual report.

Due Date:  5th of June 2016 - to be handed in to Mr Foot during your Agribusiness class. 
You have 3 weeks of in- and out-of-class time to complete this assessment activity. 
Task

Plan and design research 

This is a group activity, but you should collect evidence for your portfolio individually. 

· Choose a technological agri-innovation product. You may select a good, brand, or service already on the market or make one up yourself. Either way, the chosen focus should be of interest to you and have a connection to your community. Confirm your choice with your teacher.  
Examples of technological agri-innovation products are; drones and their application in pasture management, fencing tool the Gudgeon Pro 5 in 1, wireless water level monitoring systems, and ring top electric fence posts.  
· Identify the aim of the market research. For example, you might want to investigate the market for a new product, improve the quality of an existing product, assess customer satisfaction, or discover what consumers think about a current or planned advertising campaign.

· Collect secondary data about your selected product and its competitors and market. You might access the product’s website, industry journals, a sales report, or government statistics, for example. Ask your teacher to recommend some relevant websites and other sources of information.

· Using this secondary data and your understanding of market research concepts, decide:

· whether you will collect quantitative or qualitative data

· what primary methods of research you will use (observations, questionnaires, focus groups, testing, interviews, or surveys, for example)

· the sampling method you will use (random, stratified, quota, or cluster, for example).
· Design appropriate research instruments, such as questionnaires or surveys. 

· Confirm with your teacher that your research plan and the research instruments you have designed will enable you to conduct valid research (collect data of sufficient quality and quantity to permit valid research).
· As you work, write or otherwise record notes of your research process that you can use in your report. 
· Make notes on why you are conducting the research. Explain your reasons for selecting the data type, and the research and sampling methods you chose. 
· Also include the secondary data you based your research on. Your teacher will provide guidance on what you need and the level of detail required. 
· Make a list of your sources of information. 

Collect and record data 

This may be a group activity. 

· Collect and record primary data according to your research plan. 

· Confirm with your teacher that you have collected sufficient quality data to ensure the validity of the research and to attain all levels of achievement of this standard.
· Update your portfolio with a complete record of the primary data collected. 
Present and evaluate the research

This is an individual activity. 

· Compile a report in which you do the following: 

· Present the research data using two or more appropriate methods. Follow correct conventions such as titles, labels (data series and axes), and formulas and explain the significance of what you have found.

· Draw a conclusion from the research. It should clearly link to what your research has shown.

· Integrate relevant business knowledge to explain and support the conclusion.

· Integrate a Māori business concept (or concepts) to explain and support the conclusion, where relevant.
· Explain the strengths and/or weaknesses of the research process. 

· Explain how the strengths and/or weaknesses impact on the validity of the findings and conclusion. 

· Discuss at least two ways to improve the market research process.
· Submit your report to your teacher along with any accompanying evidence.
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