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NEW ZEALAND
STORY
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The most powerful person in

the world is the storyteller. The
storyteller sets the vision, values
and agenda of an entire generation
that is to come.

Steve Jobs

UNLOCKING THE POWER OF
OUR NEW ZEALAND STORY

THE ROLE OF NZ STORY

WHAT IS OUR NEW ZEALAND
STORY?

OUR COLLECTIVE APPROACHTO
STORYTELLING
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HOW WE SEE
OURSELVES

ISN'T HOW
OTHERS SEE US *
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100%% PURE NEW ZEALAND

newzealand.com@”

ANHOLT GfK ROPER - 2017
NATION BRAND
astin e ' - RESEARCH
/ | An uneven profile
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AND REPUTATION MATTERS T0 CONSUMERS T0O

“Consumers are
wanting to know
the story behind
the product”

Mintel 2015

PERCEPTIO
RESEARCH

“People actively
prefer products &
services when they
are from specific
countries”

Country Brand Index 2014
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Countries depend on
their nation’s brand
to thrive & prosper in
the world”

Nation Brand Index 2014
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We are guardians of people, place
and planet.

INGENUITY
Our spirit of exploration, adventure
and creativity.

JFTHREE VALUES THAT
MAKE US UNIQUE

It's who we are, how we behave and what INTEGRITY
we offer. 4 e We do what we say we will do.
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2nd

out of 149 economies for

3rd

in the world for

2nd

of 163 nations measured for
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INGENUITY

Our fresh thinking and
creative smarts
delivers some amazing
new thinking and
solutions.

#1

out of 190 economies of

Bth

in Asia-Pacific for

3rd

out of 139 nations for
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New Zealand is a progressive nation of

creative idea-makers, delivering new

) solutions whilst always caring for people,

place and planet

BACKED UP WITH EVIDENCE AND FACTS

11 TH QUT OF 13 COUNTRIES FOR

4
1 ST IN THE WORLD FOR

o7

13TH OUTOF |33 ECONOMIES FOR
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THE POWER OF
STORYTELLING

A descripgon of a ‘ Py
connected series ;
« of events that create Stories are up to
an emotive connection 22 TIMES

more memorable
than facts¥®

JENNIFER AAKER
Soclal Psychologist, Professor of Marketing
at Stanford University
Graduate School of Business

What is it about your product or service
that meets their needs and why should

CREATE they buy it from you?

YOUR UWN how can you bring your customer into the story
and demonstrate the genuine care you have

NEw ZEAI_AND for people, place and planet?

ST“RY what is it about the way you developed the
product or service you offer that

demonstrates fresh thinking and delivers
some amazing new solutions?

what is it about the way that you offer the
#NZStoryte"er product or service that creates trust,

credibility and long term relationships?
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B S0 HOW CANWE
HELP YOU?

TOOLS & RESOURCES TO HELP W o.
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PRESENTATIONS & Q w

| INFOGRAPHICS S s 17

¥
| PROFESSIONAL PHOTOGRAPHY -
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| YOUTUBE

| THOUGHT LEADERSHIP

WHAT GOT US HERE WON'T GET US THERE
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FERNMARK LICENCE PROGRAMME
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AUTHENTICITY & ADVOCACY

SHARE

BALLE BROS

LICENSED PRODUCTS

RADEN FROO! Y

Marketing is no longer about the

stuff that you make, but about the
stories that you tell.

la d Sto Groufﬂ’
www.nzstory.govt.nz
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